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Abstract

The objectives of this PLS Path Model was to respond to
the research issues of whether the IT implementation and Guanxi
practice could fully perform as mediators that link the effects of
entrepreneurship and leadership to outstanding performance of
the organization; and would the results of performances of those
organizations be varied subject to different organizations profiles
or not. This survey research was using Path Model to acquire the
causal relation by making inquiry data from 450 entrepreneurs
or trustees from SMEs businesses in the Northern of Thailand.
The results were found that using IT on entire organization and

sincerely performed Guanxi (building close relationship like

relatives) with clients/business parties could perform as
mediators that can connect the entrepreneurship and leadership
to outstanding performance. That was to confirm that the
organization would have outstanding performance depending on
the administrators’ high entrepreneurship and leadership which
those circumstances would push forward to use IT and Guanxi
and leading to good performance of the organization. Besides,
the result was found that performances of those organizations
were much different if business growth was differently and with
longer number of employees, but, for SMEs, there should not be

over 21-50 employees as a whole.

Keywords: Entrepreneurship, Leadership, IT, Guanxi, Logistics,
SMEs, PLS Path Model.
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path path T-stat p-value result

EntpnShip —> IT 0.082 1.407 0.160 no support
| EntonShin —> Guanxi 0.682 17.152 0.000 support
LdrShip —> 1T 0.640 12.178 0.000 support
LdrShip —> Guanxi 0.174 4.300 0.000 support
IT —> MkPerf 0.594 11.677 0.000 support
IT —> LgtcPerf 0.474 11.817 0.000 support
IT —> FnclPerf 0.692 18.483 0.000 support
IT —> OprinPerf 0.720 20.325 0.000 support
Guanxi —> MkPerf 0.240 3.975 0.000 support
Guanxi —> LetcPerf 0.463 11.835 0.000 support
Guanxi —> FnclPerf 0.198 4.363 0.000 support
Guanxi —» OprPerf 0.156 3.543 0.000 support

2. @NMALNYIATILBIIUKA (Discriminant Validity)

udagnslsfiany (Hufsin “wnandaenuiiuglsznay
n1392 IWAGe Guanxi _IuIn mmzﬁma:gmﬁﬂ INadan T IT
RGN ﬂﬂﬁLﬁuhﬂumLﬂugﬂ”ﬂszﬂaumsﬁ(ﬁaw%msmm
oalgusslomedl anenan e feuanl lumsedinians
LﬁamizﬂLilmmﬂmagsﬁaﬁmmamﬁ@ﬁ?mhL‘ﬂuﬁaaﬁaww
anduazgdn lan $19 “wiuiaunaliifaduezldtomie
Lﬁaga@iaﬁu ”ammvl.éfhmn;ju’%msﬁmmLﬂmjﬂszﬂaumsma
2z INA LA Guanxi J3zau mmwj”ml,iama@nu"l,ﬂﬁamﬁuﬁ'u ual
vail Entonship 1éT8nTwada IT agafiie e winuetiu
LdrShip snsmnfisianswadensls IT iuadneun udfiiinade
Guanxi @eLTWNh ma:gﬂ”ﬁﬂLﬂugaﬁﬁmﬁuazﬁaagﬂuummm
Aauasan mau asaenuinisnsntwiluisonriinisuas
wodnsy Nz ludsndu a9 iu M eriesd nadl
ANNAASSN 9 338 M3 e ”uﬁ'uﬁrﬁﬁﬁmi’lﬁﬁaﬁu
Unymuazpeniuisanuavesdlatauiym nananauli
lddsautnmimnu WA el vosaulwidugdsssw 2z
NAMANBIAUIN IT Lﬂu"'aﬁﬁ@;mmﬁmmﬁwLﬂu@iamimm}ﬂw
nuaad “pred ma:;ﬁh% SWadie IT Aaudnaguuss an
1319 1 WML wneiiie ey Aann wyAzIuNTITY

lua3e anuiul “ums Entpnship T | IT wiiudlifivis ey

®1319 3 Discreminant validity and performance indicator GoF = 0.550

EntpnShip LdrShip T Guanxi MkPerf LgtcPerf FnclPerf OprtnPerf R’ AvCommun AvRedund

EntpnShip 0.786 0.000 0.62 0.00
LdrShip 0.663 0.778 0.000 0.61 0.00
T 0.507 0.695 0.802 0.486 0.64 0.31
Guanxi 0.798 0.626 0.555 0.807 0.653 0.65 0.43
MkPerf 0.531 0.608 0.727 0.569 0.854 0.568 0.73 0.42
LgtcPerf 0.664 0.685 0.731 0.726 0.715 0.806 0.683 0.62 0.44
FnclPerf 0.527 0.673 0.802 0.582 0.825 0.800 0.818 0.671 0.67 0.45
OprtnPerf 0.512 0.654 0.807 0.556 0.811 0.722 0.818 0.800 0.668 0.64 0.43

average 0.622 0.648 0.413
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